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Right tool at the right time

@NextNonprofits #OneStopAHS



Social fundraising and communications for 

nonprofit growth.

Next In Nonprofits
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A little – or a lot

Agenda

Some basic outreach tools

Picking tools based on audience

More effort (and teamwork!) for more 

results

Stepping up for more impact
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Email first – then other channels

If you can get 

an email 

address, it is 

your best option 

for 

communication.
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Email marketing services



Meet people where they are

After email – it 

may be 

Facebook – but 

depends on 

who you are 

trying to reach.
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Facebook Groups v. Facebook Pages

What do you 

need Facebook 

to do for you?
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Hold that thought

Your own website can do much more than 

Facebook. But it isn’t the right call for every 

small volunteer effort. 

We’ll come back to this!
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Engage in what they want first
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Engage in what they want first



Engage people they know

Use names and pictures to build a person-to-

person relationship.
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Now start thinking about your needs

Mission 

posts are 

important, 

but you need 

an audience 

to get them 

read.

@NextNonprofits #OneStopAHS



And measuring who sees them



Board members, other superfans…

Superfans can boost Facebook performance
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Paying to play
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“Great artists steal.” 

– Stravinsky. 

And Picasso. 

And Jobs.

Shareable
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Use a calendar

Plan drafts, approval and publication for 

newsletters, blog posts, and events.



Which channels? How often?
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Yes, Twitter. 

At a minimum, read other people’s tweets. 
Retweet (RT) to build relationships. Or favorite.
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What is wrong with this Twitter picture?

Relationships imply value
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Relationships imply value
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You don’t need to be on every social media 

platform, but you can check more than one…

Choosing Platforms



OK, now, about that website…



See how 

people are 

searching, and 

provide 

responsive 

content.

Keyword planning for content
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Measuring goals

Web page analytics/measuring traffic
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Measuring goals

Where is traffic coming from?
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Social engagement measures



Create a calendar

Create goals

Recruit your team (or team of one)

Set up measurements

Revise

Next steps



• https://www.idealware.org/reports/digi
tal-marketing-tools/ - Review tools

• https://docs.google.com/spreadsheets
/d/1zKS2d5UhoEAYyfYpMm9FrrvekGy
gI5OLMa2Lc2w9T6k/edit?usp=sharing 
– Social media calendar template

• https://robertkatai.com/facebook-
groups-vs-facebook-pages/ 

References



• http://www.pewinternet.org/2018/03/01/so
cial-media-use-in-2018/ 

• https://bonseyjaden.com/truth-facebook-
organic-reach-2018/ 

• https://louisem.com/144557/often-post-
social-media 

• https://adwords.google.com/aw/keywordpl
anner 

• https://app.statusbrew.com

References



NextInNonprofits.com

Steve Boland
steve@nextinnonprofits.com
651-356-8896

Keep in touch


